Nurturing an Attitude of Gratitude
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EOME A CRANGE COUNTY $60.000

SIXTY THOUTAND AND 20 10¢

The Jimmy Fund

' $26,000,000










‘ Heritage Club Giving Levels

€> Topaz: $500-$999 @ Ruby: $10,000-$24,999
€ Peridot: $1,000-$2,499 € Emerald: $25,000-$49,999
@ Amethyst: $2,500-$4,999 @ Sapphire: $50,000-$99,999
& Pearl: $5,000-$9,999 2 Diamond: $100,000+
















GUIDELINES
FOR

SERVILC 1

. Make Eye Contact and Smile i
2. Greet and Welcome Each and Every Guest

3. Seek Out Guest Contact

4. Provide Immediate Service Recovery

5. Display Appropriate Body Language at All Times
6. Preserve the “Magical” Guest Experience
7_Thank Each and Every Guest




The Harold C. Ripley '29 Society
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Nonprofit Organizations
In the United States

2,201,946 Top 5 Over 100K

California
#2: Texas

1,800,000+ | o

#5: Pennsylvania

Total Nonprofit Universe*
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Can send a bereavement Can ship adaptive Can cover the cost Can allow a parent to
gift to a family who equipment to a child of a technician in the attend a family
has just lost a child learning to walk lab for 4 hours conference
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Just like that, with the click of a button,

YM
Is changing‘a life.







p<. COMING TO YOUR MAILBOX SOON.

IF UNDELIVERABLE AS ADODRESSED RETURN TO:

>4

You have mail arriving soon.

View all mail on dashboard >
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Millennials Get 27 Messages From
Nonprofits a Week, Report Says

By Timothy Sandoval

Title: "Cutting Through the Noise: How Much Mail and Email Donors Receive and Read"
Organizations: Grey Matter Research and Opinions4Good

Summary: Charities appear to be chasing millennial donors by showering them with mail
and email communications, according to a study of 1,000 donors who reported their
interactions with nonprofits.

Average number of mailings donors get from non-profits each week: 7.8

< Average number of e-mails donors get from non-profits each week: 9.9



NUMBER OF YEARS IT TOOK FOR EACH
PRODUCT TO GAIN 50 MILLION USERS:

|||||| Automobiles  Telephon Electricity Cr dtC rd Television ATM

X=QEGED

68yrs 62yrs 50yrs 46yrs 28yrs 22yrs 18yrs

14yrs 12yrs 7yrs 4yrs 4yrs 3yrs  2yrs 19 days







Donors 66 and older are now just as likely to make their
contributions to charity online as gounger donors, according
to a US Dunham+Company/Campbell Rinker study.

59% 60%

of donors 66+ of donors <65
give online give online

Only 29%
said they inl gg"g

ave online in

online in




SHOWING
GRATITUDE IS ONE
OF THE SIMPLEST

YET MOST
POWERFUL THINGS

HUMANS CAN
DO FOR EACH
OTHER.

RANDY PAUSCH






BE
THOUGHTFUL
TABOUT BEING
THANKFUL

Lynne Wester
@donorguru







Thank YOU-
Reach out to Me:

* Lynne M. Wester

e @donorguru
* www.donorrelationsguru.com

* lynne@donorrelationsguru.com

DONOR
RELATIONS

URU

your key fo
fundraising
success




