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Purdue Veterinary Medicine Communications Team

Public Affairs and Communications

 Kevin Doerr, Director

 Allison Carey, Assistant Director of Communications

 Vacant, Veterinary Hospital / ADDL Marketing and 
Communications Manager

2

Web Team

 Wright Frazier, Director of Web Communications

 Osmar Lopez, Senior Web Developer



Purdue Veterinary Medicine Communications Team

Interns

 Communications Intern

 Social Media Interns
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Alumni Relations and Special Events

 Susan Xioufaridou, Director



Making the Most of Opportunities

Capitalizing on Milestones: A Year of Anniversaries
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2019: The “Good Ol’ Days…”
Making a Splash
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2019: The “Good Ol’ Days…”
Making a Splash
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Presenter
Presentation Notes
https://vet.purdue.edu/news/pvr19




2019: The “Good Ol’ Days…”
Making a Splash
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Presenter
Presentation Notes
https://vet.purdue.edu/news/college-celebrates-60th-anniversary-with-birthday-party.php




2019: The “Good Ol’ Days…”
Making a Splash
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Presenter
Presentation Notes
https://takegiantleaps.com/footprints-sandy-san-miguel/




Making the Most of Opportunities
PVM Research Highlighted
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Presenter
Presentation Notes
https://www.purdue.edu/newsroom/releases/2019/Q1/how-do-we-know-service-dogs-help-veterans-with-ptsd.html




Making the Most of Opportunities
PVM Research Highlighted
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Presenter
Presentation Notes
https://www.youtube.com/watch?v=hg4TmjkWqDE&feature=emb_logo




PVM research led 
by Dr. Maggie 
O’Haire on service 
dogs and veterans 
with PTSD featured 
in CBS Evening 
News story
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Presenter
Presentation Notes
https://www.cbsnews.com/news/service-dogs-helping-veterans-ptsd-study-purdue-university-indiana




PVM Research Highlighted
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PVM Research Highlighted
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Research on equine 
asthma was 
featured on the Big 
Ten Network
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Presenter
Presentation Notes
https://www.youtube.com/watch?v=hJ4tC3O-3ZI&_ga=2.8270640.369457462.1601912036-1657661955.1559266353




Making the Most of Opportunities
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150 Giant Leaps Campaign Video



Making the Most of Opportunities

16

150 Giant Leaps Campaign Video

Presenter
Presentation Notes
https://www.youtube.com/watch?v=wXGQcAWGj5o




GETTING IT DONE
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Strategy and Spontaneity

 Capitalize on opportunities –
“take what the defense gives 
you…”



GETTING IT DONE
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Strategy and Spontaneity

 Generating fresh content –
weekly newsletter as content 
production engine



GETTING IT DONE
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Constantly Push-out Content

 Stories created for our 
weekly newsletter 
immediately populate in 
our PVM newsroom.  

 This process consistently 
generates fresh 
newsworthy content on 
our website.



GETTING IT DONE
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Be Audience-centric

 Meet people where they “are” 
 Know your audiences
 Use the right vehicles to reach 

your audiences



GETTING IT DONE
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Matching Audiences to Vehicles

 Internal – faculty, staff, 
students, university 
community

 External – Alumni, 
donors/funders, clients, 
prospective students, 
community / public



GETTING IT DONE
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Matching Audiences to Vehicles

 Weekly Vet Gazette newsletter (Internal)
 Alumni e-news (External) 
 PVM Report publication (External)
 Newsprints (External – Clients)
 Online Newsroom (Internal & External)
 Social Media (Internal & External)



GETTING IT DONE
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Cooperate/Collaborate with Centrally Supported Services

 Media releases by Purdue News 
Service

 Marketing and Media for 
specialty projects and University-
wide campaigns

• University Anniversary

• New Purdue Brand

• Development of New Hospital 
Brand

 Video production



GETTING IT DONE
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Integration with Internal Colleagues

 Alumni Relations and 
Special Events

 Lifelong Learning
 Development
 Diversity, Equity, and 

Inclusion
 Engagement



200
S T O R I E S

Shared out through digital and print 
communications
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45
N E W S  R E L E A S E S

Garnered more than 2,300 media 
mentions reaching an estimated 
audience of 850 million 
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3,000 
A L U M N I  e - N E W S  R E C I P I E N T S

Reached with open rates averaging 
25%
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47,626 
P V M  N E W S R O O M  U S E R S

An increase of 19% over 2018
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80,600 
E M A I L  C O N T A C T S

Through the Newsprints e-mail drip 
campaign for hospital clients, with 
an average open rate of 17%
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GETTING IT DONE
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Securing Buy-in

 Submissions from faculty/staff
 Collaborate with offices on stories
 Keep ears and eyes open for great 

stories
 Developing stories that shine the 

spotlight on our people builds 
trust and support

 Source checks show you care 
about their message and 
reputation



GETTING IT DONE
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We have good stories – tell them!

 Remember the essentials of 
storytelling

 Someone has to write well
 Impact of images
 Ensure that the “whole picture” 

reflects the college’s values
 Interns can help and need your 

help
 Put yourself in the shoes of your 

audience



GETTING IT DONE
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If you don’t tell the story…who will?

 One veterinary student’s 
adventure….



GETTING IT DONE
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…just might inspire another.



THE WORLD NEEDS GOOD STORIES
It’s our privilege to bring them to light.

And, as we say at Purdue University, every giant leap 
starts with one small step.
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